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YPE OF VIDEOS VIEWED
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Total Metro Urban Rural Male Female 10-19 20-29 30-39 40-49 50
TypeofVideo |,;6m 36M 47M 193M 13.2M 144M 7.6M 52  03M 37M 4.8
medy 35% 35% 41% 36% 32% 37% 40% 38% 30% 32% 29¢
ama 31% 31% 18% 26% 23% 39% 21% 30% 37% 39% 37
artial Arts 15% 15% 13% 10% 22% 8% 16% 15% 17% 13% 10¢
cal Songs 6% 6% 5% 8% 6% 5% 8% 7% 5% 4% 3%
ctrine 4% 4% 3% 6% 4% 4% 0% 0% 2% 7% 14¢
irtoons 2% 2% 0% 4% 3% 2% 6% 1% 2% 0% 1%
ar 2% 2% 2% 2% 4% 1% 3% 3% 2% 1% 2%
tion 2% 2% 6% 3% 3% 1% 2% 3% 2% 2% 1%
ipernatural 1% 1% 3% 1% 1% 1% 2% 2% 1% 1% O
ternational Music 19 1% 19% 204 1% 19% 19 1% 1% 1% 1%
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Source: 2015 Consumer & Media View, Nielsen MMRD
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WNERSHIP OF RADIO

"Urbanization & Region

41%

29%

Total Metro Urban

Hilly Dry Plain Delta Coast:

10.eM 1.3M 1.8M 7.4M 2.1M  2.6M 1.8aM 1.8M 1.0l



Internet USE has grown considerably niclsen o
over the last 2 years
Media Usage
2015 2016
Video/ VCD/ 70% : | 61%
(27.6 Video/VCD/ -
DVD Million) DVD (24'53'"”
56% | 61%
TV (22.1 TV (24.3Millio
| Million) n)
) 41% 1 39%
Radio (16.4 Radio (15.7Millio
| Million) n)
25% 23%
Journal ‘ (9.9 Million) Journal (9.|M3iﬁion)
23% _ 20%
Newspaper (9.1 Million) Newspaper
| | (7.9Million)
. 6% . 5%
Magazine (2.2 Million) Magazine (2.0Million)
. 2% . 2%
Cinema j (1.0 Million) Cinema j (0.9Million)
Internet 15% Internet 56%. .
Usage (5.9Million) Usage ('0":")4'"'"

Base:
Million

yanmar population

ase:
Million

yanmar population 2016 = 40.0

Source: 2016 Consumer & MediaView



2016 Internet Use
by Gender, Urbanization & Region

58%

43%

32%
26%
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° 23% 23%

20% 21% 20% o

15% 7%
Total Male Female Metro Urban Rural Hilly Dry Plain Delta Coastal
40.0M 19.0M 21.0M 57M 7.2M 27.IM 8.5M 9.6M 6.2M 6.IM 3.IM

Source: 2016 Consumer & MediaView
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Frequency of internet use
by Gender, Urbanization & Region

= Daily ® 4-5 time a week ® Once a Week

© 2-3 time a months ® Once a month/Less
Total 14% 7% |

Male 14% 0 2%

Female 13% 9% 2
Metro 10% 5% EFAI
Urban 12% 4% %)

Rural 12% 2
Hilly 12% | 6% V¥
Dry 14% 10%
Plain 13% 9% 3%
Delta 23% 8% 27
Coastal 19% 9% 3%

Source: 2016 Consumer & MediaView



USING SOCIAL OF WEBSITE NAME (TOP _5)

83%
70%

11% 7% 6%
| | ] | — | EE—
Viber facebook.com youtube.com Tango We Chat
R ETETIETIE

Social Website Name 59 36 1.3M 25 1.3 0.6M 0.3
Viber 23% 81% 87% 84% 90% 83% 72% 50%
facebook.com 70% 70% 71% 65% 72% 74% 70% 67%
youtube.com 11% 11% 11% 15% 11% 11% 4% 5%
Tango 7% 6% 8% 11% 5% 8% 6% 2%
We Chat 6% 6% 1% 8% 7% 7% 3% 2%

Source: 2015 Consumer & Media View, Nielsen MMRD



ING MEDIA OF WEBSITE NAME(TOP-5)
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ia Website Name

& &
e | e | remte| 030 | 202 | 2033 | t002 |
5.9M 3.6M 2.3M 1.3M 2.5M 1.2M 0.eM

v.thithtoolwin.com 30% 34% 25% 28% 27% 35% 41%
v.irrawaddy.org 9% 9% 9% 7% 8% 11% 11%
v.elevenmyanmar.com 5% 6% 4% 1% 4% 2% 8%
s-eleven.com 4% 4% 2% 3% 3% 3% 8%

ews 3% 3% 3% 3% 2% 6% 2%




BILLBOARD AWARENESS

By Gender, Urbanization, Region, Age Group & SEC

32%
28%
24%
20% 16%

Hilly Dry Plain Delta Coastal

84M 95M 6.2M 6.1M 3.8M

37% 33% 299

20%

Up- Mid Middle Low-Mid Lower

54M 10.5M 11.2M 11.9M

64%
47%
29% 32% 26%
|
Total Male Female Metro Urban Rural
39.7M 18.9M 20.8M 5/M 7.1M 26.9M
37% 339%

29% 28% 20% 29%
10-19 20-29 30-39 40-49 50+ Upper

9.3M 8.3M 7.3M 6.0M 8.7M 0.8M

Source: 2015 Consumer & Media View, Nielsen MMRD



t Products with Ads —=—Celebrity in the Ads help increase your interest in product ——Try new things ealier than of
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Preferred Communication Channel {¢
. orma‘uon

— Community Mtg/Health Talk by HS & Volunteers —e—Pamphlet
Radio Poster —e—TV/Animation
Billboard —e—Newspaper «—DVD/VDO

— Journal Internet ——Social Media

— VDO Parlor

Yangon Mandalay Naypyitaw N. W. Hilly E. Hilly Dry Plain Delta W. Coast S. Cox




POWER OF PHOTOS







king better photos

Vhat message do you want to convey!?
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nange your perspective
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1CEeS create a connection




atching candid moments
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HAPPINESS IS

A GOOD BOOK
AND CUP OF MY
FAVOURITE BREW

Niluka Perera, Youth Voices Count
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We cannot forget about
adolescents and young
people within key
populations. They require
our support and we must
address the discrimination
they face within healthcare
services and community if
we are to achieve zero
discrimination.
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POWER OF WORDS
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