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by Gender, Urbanization & Region
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Trust Products with AdsTrust Products with Ads Celebrity in the Ads help increase your interest in productCelebrity in the Ads help increase your interest in product
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Taking better photos

What message do you want to convey?
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What message do you want to convey?



Rule of thirds

17



Create a focal point
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Change your perspective
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Avoid distracting backgrounds
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Avoid distracting backgrounds



Faces create a connection
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Catching candid moments
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Go outside
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Facebook Memes
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MEDIAPOWER OF WORDSPOWER OF WORDS
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Get Creative
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